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Junk food 

1) What is junk food? 

2) Do you eat it? How do you generally feel after you eat it? Why?

3) What is more dangerous to public health, processed food or cigarettes? Why? 

4) Have you seen advertisements for these foods? What are they like? How do they try to make you want to buy them? 
5) Which food would you prefer to give a child: yogurt or sweet cereal? Why? Which do you think most children prefer? Why?

Read the article: 

Yoplait brand had transformed traditional unsweetened breakfast yogurt into a veritable dessert. It now had twice as much sugar per serving as General Mills’ marshmallow cereal Lucky Charms. And yet, because of yogurt’s well-tended image as a wholesome snack, sales of Yoplait were soaring. Encouraged by the success, the company’s development wing pushed even harder, inventing a Yoplait variation that came in a squeezable tube — perfect for kids. They called it 
Go-Gurt and rolled it out nationally in the weeks before the C.E.O. meeting. (By year’s end, it would hit $100 million in sales.)

6) Would you consider Go – gurt to be example of healthy food? Why or why not?
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Do you look at the labels of food items before you eat them? 
8) Why would a product like this be appealing to parents? 
Check briefly this webpage (http://www.lunchables.com) and read the article about Lunchables:

Bob Drane was the company’s vice president for new business strategy and development when Oscar Mayer tapped him to try to find some way to reposition bologna and other troubled meats that were declining in popularity and sales. I met Drane at his home in Madison and went through the records he had kept on the birth of what would become much more than his solution to the company’s meat problem. In 1985, when Drane began working on the project, his orders were to “figure out how to contemporize what we’ve got.”

Drane’s first move was to try to zero in not on what Americans felt about processed meat but on what Americans felt about lunch. He organized focus-group sessions with the people most responsible for buying bologna — mothers — and as they talked, he realized the most pressing issue for them was time. Working moms strove to provide healthful food, of course, but they spoke with real passion and at length about the morning crush, that nightmarish dash to get breakfast on the table and lunch packed and kids out the door. He summed up their remarks for me like this: “It’s awful. I am scrambling around. My kids are asking me for stuff. I’m trying to get myself ready to go to the office. I brown bag these lunches, and I don’t know what I’ve got.” What the moms revealed to him, Drane said, was “a gold mine of disappointments and problems.”
9) Find a synonym to these words from the article: 

a. Scramble around

b. Morning crush

c. Dash

d. Declining

e. reposition
10) Do you think it is more important for food giants like Kraft and General Mills to sell food that tastes good or food that is nutritious? Which is more profitable?

11) How aggressively are processed food products marketed? Are they successful in the Czech Republic?
Junk Food Advertising
Play the ad for Doritos that was shown during the 2013 Super Bowl (https://www.youtube.com/watch?v=QmhhbJIBoNs):

12) How effective is this ad? Why? How does it compare to other fast food advertising you’ve seen?

13) Based on this ad, do you think that this chip is aimed at children or adults?
14) What is your favourite junk food ad and why? Does it make you to buy the product? 
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