Scams – how can people be so stupid! 

1. Some very unAppy customers

Would you pay $999.99 (£599.99) for an iPhone app? Presumably it would have to be a very special app. One that would, at the very least, be able to predict stock market fluctuations, or clean your house? 

You’d probably be a bit disappointed if it turned out that all the app did was show a glowing red gem in the middle of your screen. 

But that’s exactly what the I Am Rich app did. Launched in 2008 and marketed at the highest price allowed for an app, it was only available for 24 hours before Apple pulled it. But in those 24 hours, eight people bought it. 

Two of them asked for a refund but that still meant six people paid up for it (you could buy 869 copies of Angry Birds for that!)

2. Paying a fortune for hot air when you 'pop' to the cinema?

Got a cinema visit planned? Chances are you’ll splash out a fiver or more on a tub of popcorn to scoff during the film - and you won't think twice about it. But you might be more reluctant to hand over the cash when you hear quite how much over the odds you’re paying for it. 

These days even the smallest bucket costs around £4 which, when it only contains around 8p worth of kernels, is horribly steep. In fact, even when you take into consideration the cost of overheads - salt, sugar, cooking, staff wages, ground rent, rates etc – the conservative estimate is that cinema popcorn sells at a staggering 1,275 per cent mark-up.

Some sources say that the box it comes in costs more than the popcorn inside. Next time we’ll be smuggling our own in.

3. The great sales scandal

It's the time of year when sales frenzy strikes. But before you snap up that dubious shirt no one else wanted anyway or put down a deposit on a kitchen that's apparently going for a song, bear in mind that a sale isn't always a sale. 

According to the law, a 'sale' item only needs to have been offered at the older, higher price for 28 consecutive days in the previous six months, so it's easy for firms to find a store in a remote location (where little is sold anyway), whack up the price for 28 days, then 'slash' the cost and market it nationally as being on sale.

In fact, last year, one comparison website found that Homebase, Wickes and Magnet had cranked up the price of their kitchens by up to a whopping 130 per cent in the run up to Christmas so when they went 'on sale', they were actually only a fraction cheaper than they had been originally. 

So if a kitchen's on your shopping list, either check out kitchen-compare.com which shows you how prices have fluctuated over the previous three months, or nip to B&Q who promise that they'll beat the price of any other kitchen and bathroom on the market. More money for that slap-up celebratory dinner when it's finally been fitted!

4. A £145 Monty Python ticket? That'll be £1,300, thanks

You find out that your favourite band is playing a stadium tour next year. Determined to get tickets you’ve got three browser windows open, your mobile and your landline ready for action. 

As soon as they’re released you simultaneously call the box office, press redial or get ‘held in a queue’ while your fingers are flashing across the keyboard trying to bag tickets. 

But within minutes all you’re seeing is sold out signs.

So are the tickets in the hands of fans? Hardly. Check seat resale sites like Seatwave, and you’ll find that touts, who have wily ways of circumventing ticket buying rules, are already offering the seats you wanted at a gob-smacking mark-up. 

Take the recent Monty Python shows. Top seats – at £145 plus £16.75 booking fee – disappeared within seconds, but those very seats were on sale at seatwave.com for £1,295.64 per ticket. A walk has to be REALLY funny to justify those prices.

5. A bitter pill to swallow: Why DO we spend eight times as much on branded painkillers?

When you’ve got a pounding headache do you reach for the unbranded paracetemol, or instead plump for Anadin or Panadol? 

If it’s the latter, you’re probably feeling pain in your purse when you don’t need to. Take a quick look at the Boots website and you’ll see that 16 of your basic 500mg paracetemol cost just 19p. 

But the same number of Anadin – exactly the same drug, just in snazzier packaging – cost more than seven times that at £1.45. 

Nurofen's Express caplets cost £3.10 for 16, or £2 for the normal caplets, while a pack of unbranded Ibuprofen - the active ingredient of Nurofen - costs 40p. That's means at best Nurofen is five times more expensive; at worst, almost eight times.

That said, if you have been stung for pricey pills, it might be consolation to know that some research has shown that, thanks to the placebo effect, some people do perceive branded painkillers as being more effective.

6. (Not so) cheap flights... and you'd better not try to check-in at the, erm, check-in desk unless you want to pay £70 for the privilege

How delighted we all were when the likes of easyJet and Ryanair swooped onto the scene, promising us international flights at a fraction of the price of the likes of BA. 

But it soon became apparent that a cheap flight wasn’t actually a cheap flight after all. Leaving aside the horror of the airports that are about as close to the centre of town as London is to Birmingham, the cattle crush of boarding (no boring allocated seats here) and the filthy aircraft (no time for things like cleaning when you’ve got about five minutes between arrival and departure) it became clear that there was a price to pay for such bargain basement flights.

One of the worst offenders is Ryanair. A flight to Genoa in February is £16.99 – want to pay by credit card? That’ll be an extra two per cent. Checking a bag, sir? £15. Select a seat? £10. 

Then once you get to the airport if you haven’t remembered to print your boarding pass, it’ll be £15, and woe betide those who don’t check in online, as it will cost a whopping £70. 

They'll be charging to use the loos next. 

Once you’ve paid £127.83 for your £16.99 seat, you could have bought two and a half £49 flights with BA.

7. The incredible shrinking chocolate bar, or how we're paying 20% more for every gram of Snickers

Nope, you’re not imagining it, your favourite chocolate bar really has shrunk in size. 

Both Mars and Snickers bars have been reduced by more than 10 per cent because the company behind them promised that all their chocolate bars would have a maximum of 250 calories.

That means a 58g Mars bar is now a 51g Mars bar, while a 58g Snickers bar now weighs in at 48g.

So far, so public health aware – pat on the back and all that. There’s just one problem. The recommended price has stayed the same at 51p. You’re basically paying 20 per cent more for each gram of chocolate. 

Leaves a bit of a bitter taste in your mouth doesn’t it?

