The World of Advertising 
Vocabulary:
to advertise- 
an advertisement-




a commercial- 

          
a commercial break- 





                  
 

BUY ME!

Watch out! They are after you. The world is full of them and they are going to get you – whether you walk in the street or watch TV or open a magazine – the army of commercial advertisements will pounce on you and softly hammer home their message: Buy this product. Buy, baby, buy! Why wait? You deserve the best and you deserve it now. Or do you want the others to have it first? 

Mark my word: No one. I repeat: no one is immune to modern advertising. I am in advertising myself, and I should know. 

The simple reason why they get you all the time is this: Your rational thinking is not any good as defence against the personality invaders of advertising – the slogans, images, and jingles just slip by the rational part of you and attack your emotions. They whip up your fears or your envy, tickle your vanity, feed your tendencies to indulge and enjoy the vision of what an extraordinary person you could be – if only you buy this product. 

The millions of players in the game of keeping up with the Joneses are easily lured onto that emotional roller coaster of envy and pride that is one of the headiest mixtures advertising has to offer: Oh no! That Jones woman has got the new back-to-the-sixties furniture. It will make me look pretty stupid with our space living room. But I can’t wait to see their face when they see our new maxi-tech lawn mower.

But the biggest and best bait to which we never fail to rise is the appeal to our vanity. Light up a Macho Cigarette and from the other end of the bar the eyes of the most attractive lady in the whole club zoom in on you. 

Spray on Razzle-Dazzle Perfume and that tall, dark and handsome stranger can’t get out of his Porsche fast enough to grab a bunch of roses and run after you. 

All those beautiful people in the ads! This is where you really belong, don’t you? Come on, you are one of us. Eat what we eat. Drink what we drink. Enjoy the life-style we enjoy. 

So now you think you know all about advertising? And to know it all is to be immune against it all? Don’t make me laugh. I know all the tricks of the trade, but expose me to a cleverly done ad and I’ll fall for it any time. 

Explain the meaning of these words and phrases:

slogan………………………………………………………………………………………..

image…………………………………………………………………………………………

jingle…………………………………………………………………………………………

to keep up with Joneses………………………………………………………………………

to lure………………………………………………………………………………………...

bait ...........................................................................................................................................

Based on the article: 

What are the major emotions advertising makes use of? 

Why is advertising so effective? 

What do you know about the author? 

Can anything prevent you from the effects of the advertising? 

Speaking personally:
What ways of advertisement do you know? 
What is your favourite ad? Why? What is the content?

Do you think you are influenced by advertising? 

What would a world without advertising look like? 
How would people choose what they buy? 
What is the most shocking advertisement you have seen? 



          
Should advertisers be allowed to advertise to children?                                                          
Are there any products that shouldn’t be advertised?                                                          
 Should there be advertisement-free zones?                                                                                  
Is there truth in advertising?                                                                                                        
What kinds of advertisements attract your attention? 
Would you like to work in advertising? 

Do you prefer advertisements on TV, in newspapers, on the radio, on the Internet or in the street?
Have you ever been angry about an advert?
Which companies produce the best ads?
Grammar: Rewrite the sentences so that the meaning is the same. 

No other cereal bar is as good as Super cereal bars.
Super cereal bars are better than any other cereal bars. 
1. Other cereal bars are not as fruity as Super cereal bars. 

2. Super cereal bars are _____________than others. 
1. My car insurance has cost a lot more this year than last year. 

2. My car insurance this year is not ________________________as it was last year. 

1. The jeans are darker than they looked in the photo on the webside. 

2. The photo on the webside made the jeans look _______________they really are. 

1. Digital cameras are better than any traditional ones.

2. Digital cameras are_______________________cameras you can buy. 

1. This alarm clock rings more loudly than all the other clocks we sell. 

2. This is _____________________alarm clock we sell. 
1. The new shampoo is not so good as the previous one. 

2. The new shampoo is _____________than the previous one. 

1. They produce the most expensive whiskey in the world. 

2. There is no whiskey ___________________ than the one they produce. 

1. This mobile phone is as easy to use as that one. 
2. Neither of them is more______________________.

1. The sweater she bought was not as soft as she wanted. 

2. She wanted to buy much ______________________than she eventually did. 

1. I would like to use toothpaste which will make my teeth much whiter. 

2. My toothpaste can’t make _________________________as I would like. 

Translate: 

Jeho auto je mnohem rychlejší než moje. 

Jejich sekačka na trávu byla dražší, protože má silnější motor. 

Toto je ta nejdelší píseň, jakou znám. 

V jaké nejvzdálenější zemi jsi už byl? 

Kdo je nejdůležitější člověk v tvém životě? 

Jejich nejnovější výrobek není tak levný, jak jsme čekali. 

